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Abstract

This study aimed to measure the impact of digital
marketing on sales growth in the digital business environment
using a descriptive-analytical approach. An online questionnaire
was distributed to a stratified random sample of 94 companies and
digital marketers from Arab markets. Demographic analysis
revealed the dominance of small and medium-sized enterprises
(SMEs) (84%) and the e-commerce sector (55.3%), with
participants possessing moderate to high experience in digital
marketing. All questionnaire dimensions recorded high averages
(3.94-4.31 out of 5), with social media marketing (4.31) and
customer engagement (4.27) leading the way. Sales growth
averaged 4.24. Hypothesis testing confirmed the acceptance of all
five hypotheses with statistical significance (p<0.001) and strong
correlation  coefficients (0.752-0.826). The digital variables
collectively explain 79% of the sales growth. The study concluded
that investing in high-quality content, a thriving digital
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experience, and continuous strategy improvement is the optimal
path to achieving a high return on investment and sustainable
sales growth. It recommended that companies intensify their focus
on communication channels, precise key performance indicators
(KPIs), and training their staff on the latest digital technologies.
Despite the widespread adoption of digital marketing as a
cornerstone of business success in the digital environment, many
organizations still face significant challenges in measuring its
actual impact on sales growth. Despite substantial investments in
digital campaigns and the deployment of cutting-edge
technologies, results are often inconsistent and unpredictable,
raising questions about the effectiveness of these strategies in
boosting sales and achieving a tangible return on investment.
Furthermore, the varying levels of digital proficiency among
companies and the differing preferences and behaviors of
customers across online platforms further complicate
understanding the relationship between digital marketing and sales
growth. This necessitates an analytical study to identify the
influencing factors and the most effective digital marketing
strategies for enhancing business performance.
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